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By Paige Donner

“Green Is Green,” is the 
current mantra voiced by 
Hollywood studios.

Hot on the heels of An 
Inconvenient Truth star Al 
Gore’s Nobel Peace Prize win 
for his climate campaign came 
the Hollywood Goes Green 

conference, held Dec. 11-12 by 
iHollywood Forum. 

NBC/Universal is singing 
its own green tune with its new 
Green Is Universal branding and 
was quick to point out that Evan 
Almighty was a green produc-
tion. The industry appears to be 
in uniform agreement that en-

By Kathleen Milnes

I ’ m  a 
data junkie. 
I  spend a 
lot of my 
time with 
facts – facts 
about dol-
lars spent, 
people em-
ployed, stu-

dents educated, places impact-
ed. So for my year in review, I’m 
sticking to the facts about public 
policy, technology’s impacts and 
workforce development in the 
entertainment industries (well… 
with just a smidge of analysis).

I’ve identified four major 
trends in 2007: 1) the expanding 
and often enhanced pool of pro-
duction incentives; 2) the global 
nature of content creation; 3) 
the explosion of new outlets for 
content; and 4) efforts to retain, 
grow, or often steal an artisti-
cally and technologically savvy 
workforce. I’m covering three 

in this column and write about 
workforce issues in the next is-
sue.

Incentives
Continuing an accelerat-

ing trend, new incentives were 
enacted or existing ones were 
enhanced across the U.S. and 
the globe. There are only five 
states that have no incentives 
– California being one of them. 
New production incentives 
were passed in legislatures in 
Texas, Michigan, Wyoming 
and Wisconsin, to name a few. 
Massachusetts, Pennsylvania, 
Mississippi and Florida sweet-
ened their offers to keep up. 
Washington State is a good ex-
ample of new programs to grow 
local production by providing 
direct grants in addition to pro-
duction tax incentives.

Why? Because they work! 
The granddaddy of this trend in 
the U.S. is the state of Louisiana, 
which now ranks third in the 
number of films produced.

A recent study showed that 
employment in Louisiana’s film 
industry has grown 23 percent 
per year since 2001, the highest 
growth rate in the nation. The 
Louisiana industry supported 
5,437 jobs in 2003. By 2005, 
an additional 13,445 jobs were 
created. Wages have increased 
more than 31 percent each 
year. In 2003, film spending 
added $7.4 million to the state 
economy in the form of wages, 
profits, sales taxes, etc. In 2007, 
this rose to nearly $342 million.

In New Mexico, the financial 
impact of film production in 
the state has risen from $44.4 
million in 2003 to an estimated 
$479.7 million for 2007. The 
number of days film employees 
work rose from 28,120 in 2003 
to 173,376. And the number of 
IATSE members of has risen 
from 70 a few years ago to 1,300. 
Sound stages have sprouted in 
Albuquerque and Sony Pictures 
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Director Marc Forster on the set of The Kite Runner

DIRECTOR SERIES: MARC FORSTER

Multinational Crew Takes 
Flight on The Kite Runner

Hurricane Katrina unfolded over a period 
of a few days, and while most people (except, 
oddly, the federal government) could see it com-
ing, and knew it would be bad, no one knew how 
bad. The devastation remains to this day.

In the New Year, it’s becoming increasingly 
clear that Los Angeles – the entertainment sector – faces its 
own economic Katrina. Most saw it coming months ago, and 
those charged with bringing the WGA strike to an end seem 
determinedly oblivious to the storm conditions around them.

Of course, sinister motives have been ascribed to that oblivi-
ousness: In the case of Katrina, it was popularly theorized, it may 
have been in a conservative government’s interest to disperse 
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By Henry Turner

With The Kite Runner, Marc 
Forster creates a panoramic yet in-
timate drama that spans generations 
and the globe to tell of the impact 
of the Soviet invasion and Taliban 
regime on Afghan natives and émi-
grés. With a crew featuring longtime 
Forster associates such as cinema-
tographer Roberto Schaefer, ASC, 
production designer Carlos Conti, 
costume designer Frank Fleming, 
visual effects designer Kevin Tod 
Haug and casting by Kate Dowd, 
The Kite Runner’s themes of loyalty 

and the intricacies of relationships 
are familiar to Forster’s prior work, 
something which might undergo a 
sea change now that he has signed 
on to helm the 22nd installment of 
the Bond franchise. 

Adapted from the novel by 
Khaled Hosseini and mainly star-
ring a cast of unknown Afghan 
actors, The Kite Runner centers 
around the life of an Afghan nov-
elist living in the present-day San 
Francisco area, who twice ventures 
back to his homeland, first through 
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At BandPro Film and Digital’s annual “One 
World on HD” Media Forum and Open House 
in Burbank, Dec. 12-14, Sony Content Creation 
Division’s director of marketing Rob Willox was on 
hand to offer a “sneak peek” at some of the features 
of the company’s F35 camera – slated for release late 
next year. 

“We have resisted the sin of what we call ‘prema-
ture cam-ulation’—introducing a product before it is 
ready,” said Willox. “If there was ever a place where 

you don’t get a second chance to make a first impres-
sion… it’s here in cinematography.”

But he revealed that the company has released 
a limited number of preproduction F35 cameras in 
Japan. Those units (fewer than 10) were shipped to 
Japanese production company Omnibus Japan as an 
early beta-tester, “enabling our engineers to see the 
camera in the real world and provide fast resolution 

Avoiding ‘Premature Camulation’
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By Jack Egan

The New Year is beginning on 
a glum note. The crippling writ-
ers’ strike is about to enter its third 
month with no prospect in sight for a 
resumption of negotiations between 
the Writers Guild of America and 
the Association of Motion Picture 
and Television Producers. 

Many of those being hit the 
hardest so far have been in ef-
fect innocent bystanders caught 
in the crossfire: below-the-line 
crew members, industry vendors 
and service suppliers. For them, 
“it could become a question 

of survival,” says Jack Kyser, 
senior economist for the Los 
Angeles County Economic 
Development Corp.

The only potentially bright spot 
on the horizon is the decision by 
the Directors Guild of America 
to move into the vacuum and start 
its own negotiating round with 
the AMPTP. The tentative start-
ing date is Jan. 7. If the directors 
can expeditiously reach a new 
contract agreement, there’s some 
hope it could serve as a template 
for a similar settlement between 
the studios and the WGA, as well 
as with the Screen Actors Guild, 
whose contract expires midyear. 

“When the DGA starts to ne-
gotiate, maybe that will encourage 
the talks to resume with the WGA,” 
says Kyser. However, a quick deal 
is not necessarily in the cards. 
Topping the DGA’s negotiating 
agenda is a demand for directors to 
get residuals when their work ap-
pears on new technology platforms 
like the Internet and cell phones. 
The WGA has also made residuals 
on digital distribution a top prior-
ity, but the demand has gotten 
nowhere in talks with the DGA. 

Largely overlooked is a recent 
deal reached between Fox and 

A Question of Survival
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New Orleans’ African-American 
population, thus turning a rela-
tively blue Southern state most 
definitely red.

And based on the results of 
the last gubernatorial election in 
Louisiana, the state is definitely 
more crimson than it was before.

Similarly malignant motives 
are being ascribed to the AMPTP 
about the collapse of talks with the 
writers. Over Christmas, Nikki 
Finke posted on her Deadline 
Hollywood Daily blog an “Outlook 
Very Grim” item about the strike, 
talking in particular about yet an-
other failure to restart the talks be-
tween the WGA and the studios. 
You’ll have to read the item, but 
it concerns Jeffery Katzenberg 
working out some conditions with 
prominent show runners, most of 
them originally dubious the WGA 
had done all it could in dealing 
with the producers. 

The producers, in the person 
of Warner Bros. Barry Meyer 
said, “Eh, no thanks.”

But the reason, according to 
Finke, is that “the CEOs are deeply 
entrenched in their desire to pun-
ish the WGA for daring to defy 
them by striking and to bully the 
writers into submission on every 
issue, and that the writers are sadly 
misguided to believe they have any 
leverage left. I’m told the CEOs are 
determined to write off not just the 
rest of this TV season (including 
the Back 9 of scripted series), but 
also pilot season and the 2008/2009 
schedule as well. Indeed, network 
orders for reality TV shows are 
pouring into the agencies right 
now. The studios and networks 
also are intent on changing the 
way they do TV development so 
they can stop spending hundreds 
of millions of dollars in order to see 
just a few new shows succeed.”

That may be one of the most 
critical paragraphs she’s written 
since this fiasco began – and 
she’s written quite a few of them 

– because it signals that we are 
in Katrina territory here in L.A. 

The unfolding storm we’ve 
seen develop over the past year 
has broken, and now – accord-
ing to this theory – there is a 
deliberate sitting-on-of-hands 
by the owners, letting the 
damage play out because some 
ostensible desirable result (the 
amassing, in other words, of 
more power by the powerful) 
awaits on the other side.

And it could be that just as the 
federal FEMA fubar response 
to Katrina was the result of an 
arrogant government held ac-
countable by – well, no one – it 
could be that the response of the 
owners to the WGA’s demands 
are the result of an overly con-
centrated cabal of conglomerates 
that are ultimately answerable 
to, well, no one.

I mean there’s the bottom 
line, and there are the sharehold-
ers. But if you harbor any illusion 
any of this is any longer about 
“art,” well, you are hereby invited 
to leave them at the door marked 
“Hollywood Strike 2007.”

Which, of course, is stretch-
ing into 2008. 

And, as with Katrina, the 
damage becomes increasingly 
incalculable, in the near term. 
Much of the pain is being felt 
already, as evinced by this Yule-
week comment left on BTL’s 
strike blog:

“I’m not siding with the 
AMPTP here but neither am I 
fully sided with the WGA. For 
all of the crew that are Below the 
Line (of which I used to be one), 
this is a lose/lose situation for 
them. The WGA keeps claiming 
that residuals go into the pension/
healthcare and therefore it effects 
the IATSE, but what is that going 
to matter when everyone has to 
go look for new careers and jobs 
just to support themselves. They 
aren’t going to see any of that. 
What does it matter for those few 
who can afford to stick through 

the strike if they can’t make their 
hours to qualify for health care. 
Stop claiming support from the 
little guy.

“I’d like to sympathize with 
the WGA because they are sup-
pose to be the little guy in the 
fight for everyone. But in reality, 
it’s just two big egos fighting for 
a piece of the playground while 
leaving a giant wake of destruc-
tion behind them. They could 
have handled this better.

“Let’s see how many writers can 
even name a fraction of the people 
on their shows who are now out of 
work because of them.”

A lot of the tensions that 
will be erupting more clearly 
around town – as people’s lives 
are smashed in what is now 
a game of take-no-prisoners 
– are in that blogpost, and we 
are getting more and more like 
it all the time.

Last column, I said I’d be 
writing about how, nearly a 
quarter century after President 
Reagan succeeded in destroying 
the air traffic controllers union 
when they went on strike, only 
athletes and writers (or actors, 
or directors, if they ever chose 
to) can “afford” to walk out for 
the kind of protracted period 
that might produce results.

Most American workers 
correctly perceive that baseball 
players or TV staff writers are 
not like them – they earn, on av-
erage, a hell of a lot more (when 
they’re working) and their health 
plans are generally far superior 
to the average citizen’s – and 
hence the mix of resentment and 
admiration that tend to greet 
walkouts in those industries (we 
can call professional sports an 
“industry” by now, yes?).

For you need to be either 
vastly overpaid, like athletes 
(whether this applies to the 
recent NHL season-long shut-
down, I’m not sure), or have 
residuals – a way for money to 
come in during the stoppage 

– in order to sustain a strike in 
the first place.

But the corporate entities 
that can wait out such strikes 
are larger, too.

The fascination with the out-
come has spread to most corners 
of the country, too, even above 
and beyond the question when 
new scripted episodes of television 
might start appearing on small 
screens. Again, this is because 
this strike becomes a stand-in for 
all those other deferred struggles 
between an elite ownership class, 
and the rest of us.

In the Bay Area, where I’m 
holidaying with my boys and fil-
ing this column, an AP story by 
Sandy Cohen, picked up by the 
San Francisco Chronicle sparked 
some local discussion. Among its 
excerpts: “’We’re swept up by the 
romantic notion of being on strike 
and doing the right thing,’ said Luvh 
Rakhe, a writer and strike captain 
for the ABC show Cavemen. ‘By 
strengthening the union move-
ment in Hollywood, everyone 
who’s in a union benefits.’

“But not everyone sees it 
that way.

“The strike against the 
studios has also forced nearly 
40,000 ‘below-the-line’ work-
ers — including electricians, 
carpenters, welders and prop 
masters — out of work, ac-
cording to the International 
Alliance of Theatrical Stage 
Employees. Unlike the writers, 
who are buoyed by feelings of 
righteousness and will presum-
ably benefit from the strike’s 
outcome, these workers are 
simply jobless at what should 
be a festive time of year.”

It should be. But then Katrina’s 
damage stretched through the 
holidays, and the subsequent 
mardi gras season, too. And 
this struggle, which has now 
become about much more than 
just residuals or streaming media 
formulas, will likewise have con-
sequences far into the horizon.
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ergy efficiency, sustainability and 
conservation are not just good for 
the environment but also good for 
their long-term bottom line and 
excellent for brand imaging.

“Brands don’t want to be implicated 
in doing something wrong ecologi-
cally. It makes good business sense to 
protect your brand,” said Dr. Allen 
Hershkowitz, senior scientist, Natural 
Resources Defense Council.

Within the wide scope of the 
entertainment industry, green-
ing initiatives can be top-down, 
bottom-up and also laterally 
implemented. For example, for 
his Ocean’s series, director Steven 
Soderbergh chose construction 
materials, lighting and air-con-
ditioning for his films that would 
minimize greenhouse gasses.

“The idea is to make com-

merce ecologically intelligent,” said 
Hershkowitz. “If we could make 
commerce ecologically healing, then 
people could buy their products 
with impunity. The idea is to shift 
our economy towards ecologically 
intelligent production processes.” 
Hershkowitz 
i s  p r o u d 
that NRDC 
has helped 
the Oscars, 
the Emmys 
and now the 
Grammys go 
green.

Going 
green does 
n o t  m e a n 
supplying 
green M&Ms in the green room, 
quipped a panelist. What can 
individuals do? “Buy recycled pa-
per, double-side your scripts and 
office documents, recycle paper, 
reduce paper use—that’s big!” 
said Hershkowitz. Paper use is the 

third-largest generator of global 
warming pollution.

“Paper industry impacts are 
diverse and meaningful–it’s biodi-
versity, water, forests, global warm-
ing–and anything that you can do to 
reduce those impacts is valuable,” said 
Hershkowitz. 
For example, 
B r a d  P i t t 
committed to 
purchasing 
15,000 greet-
ing cards from 
ReProduct—
a paper com-
pany whose 
materials are 
100-percent 
re-used—for 
his Make It Right charitable orga-
nization focused on rebuilding the 
ninth Ward in New Orleans. 

Actor Ed Begley Jr. advised ev-
eryone to buy recycled goods: “We 
have that opportunity in Hollywood. 
We can buy recycled products in 

high volume. Use bio-diesel to run 
generators on the set.”

“Another thing everyone can 
do is re-use water bottles,” said 
Shelly Billik, VP of environmen-
tal initiatives for Warner Bros. 
“Get a water container for your 
personal use you can continuously 
refill.” Plastic bottles have a huge 
environmental impact when you 
factor in the oil extraction used to 
manufacture them and the trans-
portation costs, said Billik.

Josh Mark, executive director 
of special event production, Fox 
Broadcasting, suggests using liv-
ing plants instead of cut flowers, 
something he implemented for last 
year’s Emmys. He advises using bio-
degradable flatware and cutlery on 
sets, buying organic, locally produced 
food, closing elephant doors to reduce 
wastage of air conditioning, using no 
incandescent lights, and turning off 
the computers at night. 

“Greening is a human issue. It’s 
not just about global warming, it’s 

also about our health,” said Lauren 
Selman, founder of Reel Green 
Media. Selman consults for film 
and TV productions on how to 
orient towards sustainability. All 
too often, she says, the wood used 
on sets is thrown away or burned. 
She cites Toronto-based SetReset.
com as a company specializing in 
the re-use and re-sale of sets and 
décor that have been struck.

Other signs of progress:
-  H a i r  d e s i g n e r  N i n a 

Paskowitz, who has worked on 
such films as The Heartbreak 
Kid and Miss Congeniality 2, has 
opened an organically driven hair 
design company, EcoCut.

-  P a y r o l l  c o m p a n y 
Entertainment Partners recently 
appointed environmental advo-
cate Elsie W. Lau as chair of its 
Go Green initiative. 

- Chemical company Akzo 
Nobel has developed a cleaner 
bleach called Dissolvine for the 
UL-Bleach process in film.
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